


Despite the cost for the environment, tourism is booming. 

In 1950, 25 million people travelled abroad. In 1975, there 

were 200 million international travellers, and 1.2 billion in 

2015! The World Tourism Organisation expects no less 

than 1.6 billion people will travel abroad by 2020. The turn-

over of the sector would reach 2,000 billion dollars by 

then. And further expansion is expected. 

Yet, this evolution offers new development prospects for poor 

and structurally disadvantaged regions. Does this mean tour-

ism is the new silver bullet to end poverty in developing coun-

tries? Certain forms of tourism can be a powerful economic 

driver (influx of foreign currency, job creation, improvement in 

the trade balance, stimulation of investments, support to local 

services, use of natural and cultural resources, etc.).   

However, the World Bank estimates that 55% of all expendi-

ture in tourism in developing countries goes to countries in the 

North through international airline companies, hotel chains, 

travel agencies or imported goods. 

 

And the positive effects of tourism are generally offset by neg-

ative impacts such as very low wages for local hotel, catering, 

animation or transportation staff or the development of prosti-

tution and child labour networks. According to the International 

Labour Organisation, approximately 20 million children under 

the age of 18 work in tourism.  

Tourism also consumes a lot of drinking water. An average 

golf course in Thailand annually uses as much water as 

60,000 local inhabitants. In Agadir (Morocco) hotel lawns are 

irrigated night and day, whereas the population of outlying 

neighbourhoods of the city have no access to drinking water, 

etc. The direct pressure on fragile ecosystems, in particular 

along the coast, leads to environmental degradation and dis-

turbs wild fauna and flora.  

And culture is often reduced to commercial and artificial folk-

lore. In Bali (Indonesia), tourist guides have taken the habit of 

welcoming guests with garlands of flowers, which strictly 

speaking is a Polynesian tradition.  



In the face of such findings, several people and organisations 

have raised questions about how tourism can be made a real 

driver for development for local people. 

Depending on which aspects of travelling are emphasised, 

óresponsible or sustainable tourismô can take different forms: 

óEcotourismô targets nature and the environment; ófair tourismô 

instead targets the equitable remuneration of hosting commu-

nities; whereas ósolidarity or community-based tourismô  

primarily respects local cultures  

Fair trade is a widely known concept. Most supermarkets sell 

fair trade coffee or tea. Most people see fair trade as a means 

to respecting labour and the environmental conditions of 

smallholder producers. It is a comprehensive term that is  

broadly accepted.  

The ófairô concept also applies to other sectors such as  

artisanal or textile products, and recently it has, surprisingly, 

been extended to the travel industry. For several years, it has 

indeed been possible to book ófair tourismô holidays. The  

underlying idea is the same: the tourist chooses to óconsumeô a 

product or service ï in this case a holiday ï whilst respecting 

local populations as well as their natural, social and cultural 

environment. 
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Following consultation between FEPTCE and government offi-

cials, criteria have been laid down. Projects need to submit an 

application before they can host travellers, and the hygiene at 

the hosting infrastructure is inspected regularly.  

FEPTCE qualifies this community-based tourism as a 

ñsustainable development strategy preserving oneôs own iden-

tityò. The organisationôs baseline is ñto defend village 

lifeò (ópara defender la vida de los pueblosô). Community-based 

tourism is a fully-fledged economic activity, combining ecotour-

ism and fair tourism to contribute to:   

¶ Organisational strengthening of the communities.  

It concerns a social economic activity that requires  

consultation and collaboration. It does indeed imply the 

planning of infrastructure (rooms in family housing or 

hostels in the villages), consultation on how revenue is 

shared, etc; 

Local communities make a significant participation to this type 

of tourism by organising and managing the tourism activities. 

They can modify t, the president of Altervoyages, ñThis differs 

from someone who opens a lodge or a hostel in a community 

and employs local staff. In this case, the community sets the 

price of the service offered, decides how many tourists or trav-

ellers it wants to welcome and when it wants to do so. Part of 

the revenue benefits the community as a whole, and in some 

cases part of the travel price may help finance the preservation 

of the Amazon forest or a project considered important by the 

communityò.  

When local communities become players in the tourism indus-

try they strengthen their cultural identity and highlight their gas-

tronomic tradition or historical patrimony, instead of making it 

into a form of folklore. ñBy developing this form of tourism, jobs 

are created and young people especially stay in the communi-

ty,ò adds Liliana Chiocci. 

Ecuador is one of the countries where community-based tour-

ism has been strongly developed. In 2002, several groups 

were brought together within the Federaci·n Plurinacional de 

Turismo Comunitario del Ecuador (FEPTCE) to defend and 

strengthen the interests of community-based tourism. This um-

brella organisation was recognised in 2004 by the Ecuadorian 

ministry as well as the World Tourism Organisation.   

Liliana Chiocci, voorzitster Altervoyages



¶ Preservation of natural wealth. The respect 

for Pachamama is strongly embedded in  

native communities. When developing a  

tourism project, more attention needs to be 

paid to how natural resources are used in view 

of preservation. In the fight against mining and 

oil businesses, FEPTCE members often stood 

up for their rights; 

¶ Strengthening of cultural identity. Working 

for tourists has made a renaissance in music, 

dance, gastronomy and other cultural  

traditions possible. FEPTCE actually sees 

tourism as a means to ódecoloniseô thinking, 

acting and being . 

Under a fair and responsible or community-based 

tourism framework, conditions are created for a rich 

intercultural sharing between local inhabitants and 

tourists, who do not exploit the former, but provide 

them with means to live in dignity. The 

óholidaymakerô becomes a óglobal citizen on holiday, 

or ótourism developmentô becomes ótourism for  

developmentô.  
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